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Disclaimer

This presentation does not constitute an offering to purchase or sell securities of Strauss Group Ltd. (the “Company”) or an offer
for the receipt of such offerings. The presentation's sole purpose is to provide information. The information contained in the
presentation and any other information provided during the presentation (the “Information”) does not constitute a basis for
investment decisions and does not comprise a recommendation, an opinion or a substitute for the investor's sole discretion. The
Information provided in the presentation concerning the analysis of the Company's activity is only an extract, and in order to receive
a complete picture of the Company's activity and the risks it faces, one should review the Company's reports to Israel Securities
Authority and the Tel Aviv Stock Exchange. The Company is not liable, and will not be held liable, for any damage and/or loss that

may be caused as a result of use of the Information.

The presentation may contain forward-looking statements as defined in the Israeli Securities Law, 5728-1968. All forward-looking
statements in this presentation are made based on the Company's current expectations, evaluations and forecasts, and actual
results may differ materially from those anticipated, in whole or in part, as a result of different factors including, but not limited to,
changes in market conditions and in the competitive and business environment, regulatory changes, currency fluctuations or the
occurrence of one or more of the Company's risk factors. In addition, forward-looking forecasts and evaluations are based on
information in the Company’s possession while preparing the presentation. The Company does not undertake any obligation to
update forward-looking forecasts and evaluations made herein to reflect events and/or circumstances that may occur after this

presentation was prepared.
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GAAP to Non-GAAP Reconciliations

In addition to reporting financial results in accordance with generally accepted accounting principles (GAAP), the Company
provides non-GAAP adjusted operating results which include the results of jointly controlled entities as if they were proportionately
consolidated. Strauss Group has a number of jointly controlled companies: the Trés Coragbes joint venture (3C) - Brazil (a
company jointly held by Strauss Group (50%) and by the Sao Miguel Group (50%) in Brazil), Sabra Dipping Company (a 50%/50%
JV with PepsiCo in the U.S. and Canada), Strauss Frito-Lay Ltd. (a 50%/50% JV with PepsiCo Frito-Lay in Israel) and PepsiCo
Strauss Fresh Dips & Spreads International (a 50%/50% JV with PepsiCo outside the U.S. and Canada)®.

In addition, non-GAAP adjusted figures exclude any share-based payments, mark to market of commodity hedging

transactions as at end-of-period, other expenses or income and taxes referring to these adjustments.

Company Management believes that these measures provide investors with transparency by helping to illustrate the underlying
financial and business trends relating to the Company's results of operations and financial condition and comparability between
current and prior periods. Management uses the measures to establish and monitor budgets and operational goals and to evaluate
the performance of the Company. Please see the GAAP to Non-GAAP Adjusted Reconciliation tables in the Company's MD&A

report for a full reconciliation of the Company's GAAP to non-GAAP adjusted results.

(1) In Q2’15 the subsidiary Strauss W ater signed a series of share exchange and transfer agreements with companies of the Haier Group, as well as a joint venture
agreement, with the aim of restructuring the Haier Strauss Water joint venture in China. The change in respect of the above agreements was reflected in the non-
GAAP reports commencing in the third quarter of 2015. For further information, see Note 12.6 to the Consolidated Financial Statements as at December 31, 2015.
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Strauss Group Today

Non-GAAP

5 Year @ Constant
2015 Sales: Currency Organic Sales 2015 Gross Margins:

NIS 7.6 Bn CAGR 0
(USD 2Bn®) 599, SR

: Net Debt / 2015
ing: 2015 Net Margins:
2015 EBIT Margins: 9 EBITDA:

(1) Conversion from NIS to USD based on USD 1 = NIS 3.875 (as of March 111", 2016). =
(2) 5 Year CAGRs based on FY 2010 — FY 2015. Sl 7 R
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2015 Sales by Category

(\Y/] NIS mm; Non-GAAP; % Sales Contribution

gy

207 109
1%
Coffee Dairy Dips & Spreads Confectionery & Water Other Health ~ Salty Snacks  Max Brenner
and Fresh pastry and Wellness
Veggies

- 0.3% 13.8% 0.9% 4.8% - 7.6%

5 Year CAGRs

Note: Figures were rounded to NIS millions. Growth was calculated on the basis of the exact figures in NIS thousands.
5 year CAGRs based on 2010-2015.



Local Excellence. Global Reach.
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2015 Sales by Geography

NIS mm; Non-GAAP; % Sales Contribution

4,500 - - 60%
3,990

4,000 -
50%

3,500 -

3,000 - 40%

2,500 -
30%

2,000 -

1,500 - 20%

1,000 -
10%

500 -

0%

Israel Brazil North America C.E.E. CIS ROW

Note: 5 year CAGRs based on 2010-2015. ~.

Figures for Israel include Strauss’s 50% share in the salty snacks business; figures for Brazil reflect Strauss’s 50% share in 3C (our JV yF
Sthauss’

-

5 Year CAGRs

with Sao Miguel Group in Brazil); figures for North America and ROW include Strauss ‘s 50% share in Sabra and Obela as well as in
Haier Strauss Water in China (up and including Q2’15).



2016-2018 Main Strategic Focus

Brand Focus on Our
Building Strongest Assets

Invest In The Best

Efficiencies and
Cost Reductions







Strauss Israel 2016-2018 Main Strategic Focus

Significant cost
reductions along
with further
investments in our
brands

Innovation & Maintain current

price reductions profile margins

Retain or increase
market share




Strauss New Product

Launches and

I S ra e I Initiatives




Danone Pro: High Protein Yogurt
Ideal for people who engage in physical activity
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J27n2a 7’ l’J,V

S

e 12
B na%y
?nl:!r:r)v m Y1333 naaT
V232 [(magav

[yl PRO

JiIarna vy $.< - M27n2 vy
Y AC A ‘

lllll

llllll

Ja
Sbumssﬁ



Yotvata
New reduced cost packaging along with double digit price reduction
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DATA BASED RELATIONSHIP WITH OUR CONSUMERS
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Trés Coracoes Net Sales (3

BRL mm for 100% ownership and including

inter-company sales 3coragoes

2006 2015
BRL 609mm BRL 2, 540mm

Note: Trés Coragdes Joint Venture: a company jointly held by the Group

(50%) and by the Sao Miguel Group (50%) (3C). =
Source: Trés Coragoes Alimentos S.A Consolidated Financial S y)
<b u l ; AN

Statements.
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Trés Coracoes EBIT

BRL mm for 100% ownership

2006

BRL 1 1mm
EBIT Margin | 1.8%

Note: Trés Coragdes Joint Venture: a company jointly held by the Group
(50%) and by the Sdo Miguel Group (50%) (3C).

Source: Trés Coragdes Alimentos S.A Consolidated Financial Statements.
EBIT before Other Expenses/ Income.

3coracoes

2015

BRL220mm

EBIT Margin | 8.6%



Brazil R&G Coffee Volume Market Share

2006

Note: Trés Coragdes Joint Venture: a company jointly held by the Group
(50%) and by the Sdo Miguel Group (50%) (3C).
Source: Nielsen (data for the years 2006 and 2015).
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3coracoes

The Brazil R&G Coffee Ma;ket in 2015 is

\Jolume value

Source: Nielsen. Data for 2015.




e .
‘A Significant
‘ Opportunity

N

. Trés Coracgdes Joint Venture: a company jointly held by the Group (50%) and by the Sao Miguel Group (50%) (3C).






Sabra Net Sales

NIS mm for 50% ownership | Non-GAAP

2006 2015
NIS 85mm . NIS 711mm




Sabra EBIT

NIS mm for 50% ownership | Non-GAAP

2006

NS Smm vs 94 mm
EBIT Margin | 9.6% EBIT Margin|13.2%
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Sabra U.S. Hummus
Value Market Share

2006

Tribe
(Nestle)
15.9%

Athenos

Athenos
(Kraft)
28.7%

(Kraft),
2.2%

Source: IRI reviews. Data for the years 2006 and 2015.



“Hummus Is Conquering America”

Lady Gaga: Natalie Portman: Katy Perry:
“l can't get enough “| consume my own weight in “l'always must have fruit,
of hummus.” hummus every day.” granola &hummus
backstage.”

Mass Media Coverage Spreads the Word, Raises Awareness and Establishes
Hummus as America’s Next Top Food Trend

The Washington Post TODAY YAHOQ!

INTERNATIONAL BUSINESS TIMES

THE WALL STREET JOURNAL.
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Vision:




Sabra and Obela Have Leading Market Positions in
Hummus in all Markets in which We Play

Market Position in Hummus by Country

#2
Canada

#1
B  UsA

#1

Mexico Obelo.

Obgla

Source: IRI reviews and Nielsen. Smj‘ -



FURTHER GROWTH ENGINES FOR

enexr L0 YEARS...




TODAY MORE THAN EVER

TECHNOLOGY IS KEY;Y

TO SUSTAINABLE PERI?WNCE

Volume to Value

Pressure on Margins



The FoodTech
Community




IMPROVE

Stauss

L,
'-j’

35






FoodTech Hub
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The Kitchen

FoodTech Hub
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Investment Rationale

Solid anchor in Israel

Strong
international
growth engines

Proven ability to build
strong brands globally

Master in building
partnerships with
global leaders
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"You can design & create,
and build the most
wonderful place in the

world. But it takes people
to make the dream a

reality"
Walt Disney

ShaiF
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